TSmedia

General Terms and Conditions for the Purchase of TV Advertising Space

TSmedia, d. o. o.

Cigaletova 15

1000 Ljubljana

Effective from: 1. 11. 2025

Company registration number: 2169576000
ID za DDV: SI11466057

E-mail: [oglasevanje@tsmedia.si]

1. General Provisions

1.1. These general terms and conditions (hereinafter: the Terms) govern the relationship between TSmedia,
d. 0. 0. (hereinafter: TSmedia) and clients (advertisers and/or their authorized agencies) in connection with
the purchase of television advertising space on TV channels of media companies in Slovenia and abroad.

TSmedia holds the right to market advertising space on the AMC Slovenia program.

1.2. TSmedia acts as an intermediary/buyer between the client and the broadcaster (hereinafter: the media)
and arranges reservations, planning, booking, and execution of advertising on behalf and for the account
of the client.

2. Ordering, Confirmation, and Changes

2.1. Orders must be submitted in writing via email with an official order form, which must include at least:

e buyer,

e advertiser,

e advertising period,

e target group,

e approximate budget,

e type of purchase (CPP/GRP/package),
e channels and/or time slots,

e  premium positions.

The order becomes valid upon written confirmation by TSmedia.

2.2. TSmedia accepts orders by mail or email. All orders must be submitted at least 4 working days before
the first broadcast and confirmed with the original order form, i.e., with a signature and stamp.

TSmedia reserves the right to reject late orders or adjust the schedule in accordance with the availability of
advertising slots. If TSmedia does not receive such confirmation by the day before airing, it is not obliged to
execute the order. Only confirmed and aired orders indicating the advertiser’s name are included in the
total annual turnover of an individual client (advertiser or agency).
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The client may cancel the advertising order only in writing, at least two working days before the first
television broadcast. TSmedia reserves the right, in the event of cancellation of ordered and confirmed
advertisements less than four (4) days before the first broadcast date, to charge the client 50% of the value
of the canceled order.

If the cancellation occurs less than three (3) days before the first broadcast, TSmedia will charge the client
the full amount of the ordered advertisements.

3. Planning, Booking, and Measurement

3.1. Booking models:

e CPP/GRP bookings,

e package bookings by time slots,

e and special projects (sponsorships, product placement, integrations). Special projects are not
subject to CPP booking and are arranged separately.

3.2. Ad planning for CPP/GRP bookings is generally handled by TSmedia; the number of spots is
approximate and varies based on actual ratings.

3.3. Target groups: the default target group is typically A18—64.

3.4. Zero rating: spots with a rating of 0.00 are billed as a minimum of 0.01 GRP due to measurement
methodology.

3.5. GRP delivery/deviations: a campaign is considered fully delivered with a deviation of +10% from the
ordered GRP. Missing GRPs up to —10% are typically compensated by TSmedia in the next period, while
overdelivery above +10% is additionally charged.

4. Ad Lengths, Indexes, and Premium Positions

4.1. Indexes for different ad lengths apply to ads shorter or longer than 30 seconds. Length indexes (billing
based on 30" = 100%):

Ad Length index

3-5” 30 %

6—-10" 40 %

11-15” 60 %

16-20" 80 %

21-25" 90 %

26-30" 100 %

31-60" proportional

over 60” by special agreement
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5. Technical and Content Rules
5.1. Material delivery deadlines: standard is by 11:00 a.m. one working day before the first airing; special
deadlines apply for weekends/holidays (e.g., Thursday by 11:00 a.m. for Saturday/Sunday).

5.2. Delivery method: the client must deliver the ad in the appropriate format.

5.3. Content: the client is solely responsible for the legality, truthfulness, and compliance of the content
with the Media Act (ZMed), Audiovisual Media Services Act (ZAvMS), SOZ Code, and other regulations, and
must obtain all necessary rights (music, actors, trademarks, etc.).

TSmedia reserves the right to reject any advertisement that violates regulations or is deemed inappropriate.
TSmedia does not assume responsibility for the content of advertisements or the accuracy of claims made
therein. The client bears full responsibility for such content and its compliance.

5.4. Client ads must include:

e the name and address of the company/agency that produced the ad,
e the name of the ad, and
e the exact duration of the ad.

6. Prices, Discounts, and Payments

6.1. Prices are based on the valid TSmedia price list and/or confirmed offers. Prices are in EUR and exclude
VAT. TSmedia may change prices at any time.

The billing of aired ads and achieved GRPs is determined based on data provided by AGB Nielsen Slovenia,
and historical data from this company also serves as the basis for estimating ratings for campaigns delivered
per number of spots..

In the case of up to 10% under-delivery compared to the actual order, the order is considered fully executed
and billed accordingly. The same applies if the delivery is up to 10% above the actual order. If the delivery
exceeds 110% of the actual order, TSmedia will charge a maximum of 110% of realized TRPs.

In the case of under-delivery, TSmedia reserves the right to deliver the missing TRPs in the following month
or with the next order from the same advertiser.

6.2. Payment terms: TSmedia issues an invoice typically within 8 working days after the campaign ends; the
payment deadline, unless otherwise agreed, is 10 working days. Prepayment may be required for new
clients.

6.3. Delays: in case of late payments, statutory default interest is charged; TSmedia may suspend all further
broadcasts until all overdue obligations are settled.

6.4. Agency commission: when another media/creative agency is involved, commissions are arranged
separately and do not affect TSmedia’s prices.
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6.5. Special projects such as sponsorships and product placements, cannot be purchased under CPP
agreement terms.

7. Complaints and Reporting

7.1. Reporting: After the campaign is completed, TSmedia provides a broadcast report and/or GRP delivery
data (AGB Nielsen), along with the final invoice in accordance with the order.

7.2. Complaints: The client must submit any complaints in writing no later than 8 days after the broadcast
(for content/placement issues) or 8 days after receiving the invoice (for billing issues). Complaints
submitted after this period will not be considered.

7.3. Justified errors will be compensated with replacement broadcasts or a proportional credit note — at
TSmedia’s discretion.

8. Availability, Schedule Changes, and Force Majeure

8.1. The availability of advertising slots is limited; priority is given to clients with annual agreements and
timely orders.

8.2. TSmedia may change price lists and these rules at any time. TSmedia reserves the right to adjust the
schedule and scope of the purchase within reasonable limits, notifying the client without delay.

8.3. Force majeure (e.g., extraordinary events, special broadcasts, strikes, technical issues) may affect
campaign execution; in such cases, the parties will agree on appropriate compensation.

9. Personal Data Protection

TSmedia processes personal data (contact and billing information) solely for the purpose of fulfilling orders
and contractual obligations, in accordance with applicable data protection laws. Data is retained only as
long as necessary for execution and legal retention periods.

10. Liability and Limitations

10.1. TSmedia is not responsible for the legal compliance or truthfulness of advertisements, for
programming changes by the media, or for the audience measurement methodology (AGB Nielsen).

10.2. Indirect damages, lost profits, or consequential damages are excluded, except in cases of intent or
gross negligence by TSmedia.

10.3. TSmedia’s total liability under an individual order is limited to the net value of that order.

10.4. TSmedia strives to provide advertising services that are fair and based on a consistent advertising
space sales policy, benefiting both users and clients. Advertising creatives and content must not conflict
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with TSmedia’s Advertising Terms and Conditions (published on TSmedia’s website), applicable laws,
advertising codes, or linguistic and technical regulations.

TSmedia reserves the right to reject advertising services if the creative or content does not align with the
program design of media owned or managed by TSmedia, or if it does not correspond to the overall identity
and content style of the media where the creative or content is to be published. TSmedia explicitly reserves
the right to remove any creative or content from publication if it is determined after publication that it does
not comply with the requirements of these Terms.

10.5. The client and TSmedia hereby confirm that none of them as well as no other person in their name or
on their behalf at no time before the conclusion, at the time of signing or in the execution phase of this
Agreement as well as any other connected agreement, has not and will not offer, provide or promise any
unlawful benefit to the other contracting party, its employee, officer, member of management or
supervisory body, representative, agent or any third person for:

. getting awarded an agreement, or

. concluding agreement under more favorable terms, or

o omitting due supervision over executing contractual obligations, or

. committing any other act or omission through which the contracting party or a third person could

suffer unlawful damages or a contracting party, its employee, officer, member of management or
supervisory body, representative, agent or any third person could gain unlawful benefit.

In the event of a breach of this clause, the concluded Agreement is deemed null and void and does not
constitute and obligations for the contractual parties.

11. Duration, Termination, and Final Provisions

11.1. These Terms are valid indefinitely from November 1, 2025, and may be amended; new versions take
effect upon publication at http://www.tsmedia.si or upon delivery to the client.

11.2. The laws of the Republic of Slovenia apply; the competent court in Ljubljana has jurisdiction.

11.3. All communications and notifications related to orders are considered valid if sent to the official
contacts listed in the order.

TSmedia, d. 0. o.

Rolando Zel, director



